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1. Why & how do we get the story & USE the story? How 
does it support regulations?  

2. Intergenerational opportunities to support goals. 
ENGAGE!

3. The power of a personal interview.

4. Health and wellness --- We’re all in this together!  

Agenda for Today



1 11,900



2020

55M

US Population 65+

2010

40M
2030

70M

Get ready! 





1.
Why & how do we get the 

story & USE the story? How 
does it support regulations?  



• Centers for Medicare and Medicaid 

(CMS) regulations require person-

centered care (483.5) to help 

residents make their own choices. 

The resident rights (483.10) state 

the nursing home is required by 

CMS to treat residents with 

respect and dignity, maintain or 

enhance quality of life, and 

recognize individuality. 

Person-Centered Care & Resident Rights



Comprehensive Person-Centered 

Care Planning – 483.21 (F279) –

Know the resident’s strengths, goals, 

life history and preferences in 

additional to resident’s needs. Attain 

or maintain the “resident's highest 

practicable physical, mental, and 

psychosocial well-being.”



Activities - 483.24 (F248) -

Support residents in their 

choice of activities designed 

to meet the interests of and 

support the physical, mental, 

and psychosocial well-being of 

each resident, encouraging 

both independence and 

interaction in the community.



Behavioral Health Services –

483.40 (F279) - CMS requires 

appropriate treatment and 

services for persons with 

dementia including the use of 

individualized approaches for 

wellbeing and non-drug 

approaches to care.  



EXAMPLE -- Capture The Story

Fill-in-the-Blank Journals

Online Biography Platform



Printed & Life Story Booklet Created

The Life Story 
of…

Delores Smith 



Life Story Summary Created

The “Story Team” of 
writers and editors at LifeBio is at 
your service to summarize
the life story for AL, LTC, and MC.  
This “quick read” helps staff 
deeply know residents.

New & Existing Staff Read 
& Use It  – ENGAGE!   



Know the Story!



Life Story Summaries 

Professional & Visible



Life Story Summaries

Professional & Visible





Exercise A: 
Knowing & Using the Story



Knowing the Story….

What would you talk about? 

What would you do?  

If we have the story, it’s important to use it.

How can we “operationalize” knowing and 

using the story?  



2. 
Intergenerational 

opportunities to support 
goals. ENGAGE!



Intergenerational Opportunities



What is gained?

• A new perspective on life 
and aging.  “You are truly a 
joy to be around.” 

• Deep feelings of connection 
and thankfulness.  “Thank 
you for sharing your wisdom 
with us.”

• Strength and inspiration for 
the future. “I hope my life 
will be like his.”



3.
The power of a personal 

interview.



Interviewing Practice

When and where were you born? Where have you 
lived most recently? Describe your childhood home 
and hometown.

Describe the work you have done in your life.
What was your first job? Describe the jobs you had 
(around the house, paid work, or volunteering). What 
was your favorite/least favorite job?

Who do you admire the most? What did this person 
teach you? This could be a parent, a famous person, a 
mentor, a teacher, a person from history, etc.



Reactions

Observations? 

How did the interview feel?  

What outcomes would you expect from YOUR 

residents, family members, and staff 

members? 



Intergenerational in Memory Care



4. 
Health and wellness---

We’re all in this 
together.



INCREASE HAPPINESS
LifeBio resulted in a statistically-significant increase in 
happiness and satisfaction with life for people 65+ 
(n=50)

• Reduce depression
• Improve mood for people with dementia 

(Mayo Clinic)
• Improve staff/resident relationships

FIGHT LONELINESS
Did you know?  Social isolation is equivalent 
to smoking 15 cigarettes a day as a health risk.  
Both are linked to early death. There are higher rates 
of heart attack, stroke, and dementia for lonely people. 

INCREASE PURPOSE = Reduce hospitalizations

Focus on Wellness & Happiness



 Physical - The hippocampus is “lit up” in 70-year-old subjects who were 
monitored while reminiscing, promoting brain fitness. 

 Social – Deeply know one another in groups or in 1:1 visits.   

 Emotional – Empowers people to review their accomplishments and joys 
and challenges. Ignites feelings of purpose and meaning! 

 Vocational – Helps older adults have a job to do by giving the gift of their 
wisdom and values to their children, grandchildren, or other loved ones.  

 Spiritual – Explore and see the “big picture” of their lives and explore one’s 
one personal beliefs and document these as well.   

 Environmental – Helps change medical model to person-centered care.   

 Intellectual – Provides ample opportunities for learning about one’s self 
and exploring creativity through personal or group storytelling. 

All Dimensions of Wellness 
“Autobiography for older adults is like chocolate for the brain.”

--Dr. Gene Cohen 



Nursing & 
Wellbeing

Life Enrichment & 
Social Services

Outreach 
& Public Relations

Family & 
Volunteers

PERSON

We’re All in This Together



The Story Connects US 



Questions?  
Call 937-303-4576

Or email info@lifebio.com

REQUEST A FREE LIFE STORY & SAMPLE PACKET

mailto:info@lifebio.com


Book Options 

Comb Bound

-each resident will get a free 

comb bound copy of their story. 

Additional copies are

$.75/page

Perfect Bound

-an upgrade  option for resident 

stories. 

$1.00 per page

Leather Bound

-premium upgrade for 

resident stories

$1.50-$2.00 per page


